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THE SITUATION:
MyGrito.com - a bilingual online center of communication, information and entertainment for the Latino community, has experienced 
significant organic growth since its recent launch last year. With a clean new look, including a revamped logo, innovative features, such as 
the ‘Tu Grito 2008’ interactive political page, and its first anniversary coming up, MyGrito.com was ready to spread its own grito even 
further and increase its user base. MyGrito.com turned to Consorte Media to increase brand awareness and attract new users.

THE SOLUTION:
Mygrito banner: premium placement
We devised a multi-faceted approach to help MyGrito.com reach 
new users. First, we distributed MyGrito.com’s static banner ads in 
English across the hundreds of quality sites with large Hispanic 
audiences that comprise our Premium Ad Network. We then 
developed and distributed flash banner ads in English and 
Spanish in order to attract bilingual users.

The complete campaign consisted of 9 variations of static and flash 
banners in:
•  Spanish: 3 flash banners created by Consorte Media
•  English: 3 static banners created by MyGrito.com and 3 flash 
    banners created by Consorte Media
•  Standard sizes: 300x250, 728x90, and 160x600

CASE STUDY: MYGRITO.COM

Here at Consorte Media, we are dedicated to helping our publishers succeed. We do it not only by providing 
them with relevant advertising campaigns, but also by working with them to generate creative solutions to 
address their specific needs. The following is an example of a branding campaign we developed to help one 
of our publishers, MyGrito.com, reach its immediate advertising goals.
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CASE STUDY: MYGRITO.COM

Consorte Media is a digital marketing company that connects advertisers with a diverse Hispanic audience online. Consorte’s innovative 
solutions include a Premium Ad Network with hundreds of quality sites attracting a Hispanic audience, high-impact, hosted Direct 
Marketing Services, and SALSA™, a proprietary campaign product that blends the power of the Ad Network with the precision of Direct 
Marketing. Consorte Media combines an analytical approach with extensive market expertise to generate results and insights for its 
customers, including such top brands as Best Buy, SendMe Mobile, Dealix and Advance Auto Parts. Consorte Media is a privately held 
company based in San Francisco, Calif. For more information about Consorte Media, please visit www.consortemedia.com.
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THE RESULTS:
After four weeks of implementation, Consorte’s solutions delivered outstanding results:
Traffic Boost:
   •  Drove 88% of the site’s new visitors
   •  16% increase in page views/day
Insightful Recommendations:
We collected detailed performance data, especially consumers’ response to the ads and their language preferences, in order to make 
relevant suggestions to MyGrito.com.
   •  Interactivity: The flash banners that we created attracted 66% of all users driven to the site.
   •  Spanish preference: The banner with the highest click-through rate was the 300x250 Spanish flash banner – with a click-through 
       rate 80% higher than its English language counterparts.
MyGrito.com is excited about the visitor boost and the key insights drawn from the campaign – and we’re glad we’re contributing to the 
success of our publishers.


