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WHAT WAS THE BUSINESS CHALLENGE YOU WERE FACING?
Best Buy is committed to having a diverse workplace, and we of course want to have the best-qualified staff in our stores to serve 
customers. We were looking to attract more Spanish-speaking job seekers with the customer-focused attitude and the right technical 
expertise to support new store openings. We needed a better way to reach this group of potential employees.

HOW WERE YOU DEALING WITH TARGETED LEAD GENERATION BEFORE?
We were using the usual channels but had not tried Spanish language online advertising campaigns. Consorte Media was able to help us 
create a strategy and deliver candidates.

WHY DID YOU CHOOSE CONSORTE MEDIA?
We turned to Consorte Media because they are experts in targeting precisely the market we’re looking to reach. They have a deep 
understanding of the Hispanic marketplace and really do their homework on what works. Consorte knows where to find a wide range of 
Hispanics online, what they will respond to and how to optimize campaigns for results.

WHAT KIND OF CAMPAIGN DID CONSORTE IMPLEMENT?
Consorte delivered a highly effective, focused lead generation and advertising campaign for Best Buy. We first tapped into Consorte’s ad 
network to place ads with their targeted publishers. We also used their geo-targeting capabilities to deliver ads just in the areas where 
new stores were opening. These ads were optimized for results by Consorte’s team, so our click-through rate was quite high. Click-
throughs were routed to a custom form site, offered both in English and in Spanish, that filtered candidates and delivered qualified 
candidates to us in real time.

WHAT WERE THE RESULTS?
Consorted helped us attract some very qualified, bilingual candidates in our key markets. Being able to recruit the best people is critical to 
providing a high level of customer service and maintaining a diverse workforce. Given the success of this lead generation program, we are 
now planning to implement e-commerce-focused programs with Consorte.

CUSTOMER Q&A: BESTBUY.COM

Best Buy Co., Inc is North America's number-one specialty retailer of consumer electronics, personal 
computers, entertainment software and appliances. Best Buy is working with Consorte Media, the leading 
provider of online marketing solutions targeting the Hispanic market, to help the company attract highly 
qualified, bilingual employees in their key markets.
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Consorte Media is a digital marketing company that connects advertisers with a diverse Hispanic audience online. Consorte’s innovative 
solutions include a Premium Ad Network with hundreds of quality sites attracting a Hispanic audience, high-impact, hosted Direct 
Marketing Services, and SALSA™, a proprietary campaign product that blends the power of the Ad Network with the precision of Direct 
Marketing. Consorte Media combines an analytical approach with extensive market expertise to generate results and insights for its 
customers, including such top brands as Best Buy, SendMe Mobile, Dealix and Advance Auto Parts. Consorte Media is a privately held 
company based in San Francisco, Calif. For more information about Consorte Media, please visit www.consortemedia.com.
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