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WHAT WERE THE RESULTS?
By working with Consorte, we learned a lot about what messages and offers resonate with Hispanics, and which don’t – and that was 
invaluable as we continue our efforts to grow our Hispanic customer base. The detailed performance data collected by Consorte, especially 
consumers’ response to banners and their product preferences, helped Best Buy better target its Hispanic-focused ads to drive maximum 
benefit from the campaign. In particular, we found that banners and search terms that were tested and optimized performed much better 
than non-tested ones. For example, banner ads tested and optimized by Consorte significantly outperformed our general market banners, 
garnering click-through rates of 0.54% and 0.36% respectively.

Hispanic consumers are a growing part of our overall customer base, and we plan to work with Consorte Media going forward to launch 
further campaigns to connect with this highly-important demographic group.
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Consorte Media is a digital marketing company that connects advertisers with a diverse Hispanic audience online. Consorte’s innovative 
solutions include a Premium Ad Network with hundreds of quality sites attracting a Hispanic audience, high-impact, hosted Direct 
Marketing Services, and SALSA™, a proprietary campaign product that blends the power of the Ad Network with the precision of Direct 
Marketing. Consorte Media combines an analytical approach with extensive market expertise to generate results and insights for its 
customers, including such top brands as Best Buy, SendMe Mobile, Dealix and Advance Auto Parts. Consorte Media is a privately held 
company based in San Francisco, Calif. For more information about Consorte Media, please visit www.consortemedia.com.
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