CUSTOMER Q&A: DEALIX

Dealix Is the leading provider of Internet sales leads for new and used vehicles, connecting thousands of
serious vehicle buyers with automobile dealerships, large dealer groups, and automotive manufacturers
every aay. Dealix is working with Consorte Media, the leading provider of online marketing solutions targeting
the Hispanic market, to help Dealix connect automobile dealers with prospective Hispanic car buyers.

WHAT WAS THE BUSINESS CHALLENGE YOU WERE FACING?

The average dealership generates between 10 and 40 percent of its vehicle sales from Internet leads. With nearly 23 million Hispanics
online in the U.S., we knew that there was a significant opportunity for us to tap into the Hispanic market online. We reached out to the
dealers in our network, and many of them said they had bilingual sales staff and were eager to receive Spanish-speaking leads. But even
though we recognized this was an underserved market, we didn’t have an effective way to connect with this audience.

HOW WERE YOU DEALING WITH LEAD GENERATION TO THIS MARKET BEFORE?

We weren’t attempting to reach out strongly. We didn’t have the necessary expertise in-house to develop Hispanic-focused or Spanish-
language lead generation programs, so when Consorte approached us to develop programs targeting this market, we were eager to work
with them.

WHY DID YOU CHOOSE CONSORTE MEDIA?
Consorte Media has a deep understanding of the Hispanic market and has developed an effective way to target particular segments of this
market. Consorte’s content site AutosAhora.com is also an excellent channel for Spanish-speaking car shoppers.

WHAT KIND OF PROGRAM DID YOU INITIATE WITH CONSORTE?

We initiated a lead buying program with Consorte. They integrated our used car feed of 500,000 vehicles into their inventory feed on
AutosAhora.com, and they are also sending us new car leads based on a profile that they’re generating from AutosAhora.com. We receive
the leads and connect the consumer with the dealer.

WHAT WERE THE RESULTS?
In the very early stages of this program, we are already seeing highly qualified leads and many cars sold. We see a great future in this
growing market and look forward to continuing our program with Consorte.
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Consorte Media is a digital marketing company that connects advertisers with a diverse Hispanic audience online. Consorte’s innovative
solutions include a Premium Ad Network with hundreds of quality sites attracting a Hispanic audience, high-impact, hosted Direct
Marketing Services, and SALSA™, a proprietary campaign product that blends the power of the Ad Network with the precision of Direct
Marketing. Consorte Media combines an analytical approach with extensive market expertise to generate results and insights for its
customers, including such top brands as Best Buy, SendMe Mobile, Dealix and Advance Auto Parts. Consorte Media is a privately held
company based in San Francisco, Calif. For more information about Consorte Media, please visit www.consortemedia.com.
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