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COMPANY FACTS 

Consorte Media is a digital marketing company that connects advertisers with a diverse Hispanic audience online. 
Consorte’s innovative solutions include a Premium Ad Network with hundreds of quality sites attracting a Hispanic 
audience, high-impact, hosted Direct Marketing Services, and SALSA™, a proprietary campaign product that 
blends the power of the Ad Network with the precision of Direct Marketing. Consorte Media combines an analytical 
approach with extensive market expertise to generate results and insights for its customers, including such top 
brands as Best Buy, SendMe Mobile, Dealix and Advance Auto Parts. Consorte Media is a privately held company 
based in San Francisco, Calif. For more information about Consorte Media, please visit www.consortemedia.com.

1) Hispanics represent a large, underserved population for online marketers: 

Market Facts 

•   23 million U.S. Hispanics online 

•   More than 100 million Spanish-speaking Internet users online worldwide 

•   Hispanic population in U.S. projected to grow 188% during 2000-2050 

•   Major advertisers will spend $132 million in online advertising targeting Hispanics in 2007 (up 32% from last year) 

•   The buying power of U.S. Hispanics will reach $1 trillion in 2008 

Consorte Media was founded in 2005 and is headquartered in San Francisco, CA. 

History and Management 

Alicia Morga - CEO (Carlyle Group, Hummer Winblad Venture Partners, Goldman Sachs, & Co.) 

Founder

2) Online Hispanic population boasts attractive demographics: 
•   In 2006, 63% of U.S. Hispanics were under 35 years old (compared to 45% of non-Hispanic population) 

•   In 2006, Hispanics’ time spent online grew by 34%; total page views by 49% 

•   60% of Hispanics have broadband access (up from 24% in 2000 and 36% in 2002) 

•   20% of online Hispanics have been online for less than six months (compared to 6% of the general population) 

•   Online Hispanics are more likely to earn more, own a home and be more educated than their offline counterparts 

Sources: AOL/Roper ASW Hispanic Cyberstudy 2006; Comscore Media Metrix, Forrester Research; Nielsen 

Consorte gives companies multiple ways to 
connect with Hispanic consumers online. 



© COPYRIGHT 2008 CONSORTE MEDIA, INC. CONFIDENTIAL 3

COMPANY FACTS 

consorte
M  E  D  I  A

Alicia Morga 

Yogen Dalal – The May�eld Fund 

Chamath Palihapitiya – Facebook 

Greg Sands – Sutter Hill Ventures 

Board of Directors: 

The company is privately held and backed by The May�eld Fund and Sutter Hill Ventures. 

Investors: 

Leyl Master Black (415) 378-6395 leyl@marketingalchemist.com 

Kari Moe Straley (415) 215-6423 kari@marketingalchemist.com 

332 Pine Street, 8th Floor

San Francisco, CA 94104

www.consortemedia.com

Press Contacts: 


